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The Market Research Manager will lead on organisation wide activities that require insight and knowledge
from our key audiences including our supporters, people affected by diabetes, healthcare professionals and
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our partners. They will act as a gateway for all market research and advise stakeholders internally on the
best route to ensure insight is at the heart of our activities and route to engagement. They will lead a
strategic market research programme, ensuring that they deliver demonstrable organisational benefit
against our strategy, run to plan and budget, and are widely disseminated.

designing and delivering research that contributes towards
activities that help us deliver on our strategy






Engage and influence stakeholders in the application of insight and research in shaping
activities
Champion the use of insight in all of the work that we do across a breadth of activities
Consistently deliver high quality social research, both individually and through engaging
relevant agencies.
Weigh up competing priorities, manage deadlines, and effectively manage and
communicate with relevant stakeholders.
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Work with a high degree of autonomy, initiative, and proactivity.
Present findings to a variety of internal and external audiences effectively in a range of
formats, for example both verbally and in print.
Work collaboratively across the engagement function to deliver success.

Demonstrable excellence in commissioning and analysing both quantitative and qualitative
research.
Influencing stakeholders to use research and data insight when designing activities to
increase engagement
Highly professional communication skills, including report writing and presentation to senior
audiences.
Experience of project and budget management.
Strong understanding of the wider research environment and an understanding of
compliance regulations in respect to data and GDPR.
Understanding of and commitment to MRS professional standards and ethics.
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