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All teams and directorates within Diabetes UK

Creative and communication agencies, copywriters, photographers, designers, print & delivery 
managers, other charities and Diabetes UK stakeholders such as volunteers and healthcare 
professionals.  
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 Managing strategic brand programmes  

 Supporting teams with brand strategy and implementation, acting as a brand guardian   

 Working with in-house creative teams and managing external agencies 

 Managing budgets and timelines with minimal supervision   

 Line management  

 Working in the voluntary sector 

 Managing a brand refresh and roll-out across an organisation 

 Educated to degree level, or equivalent relevant experience 
 Ideally with CIM or similar marketing/brand qualifications

 Enthusiastic, positive team player with can-do attitude  


