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Senior Insight and 
Analysis Manager

Database Marketing 
Manager

2 x Selections Analysts

2 x Insight Analysts

Market Research and 
Evaluation Manager

Market  Research
Executive

Digital Analysis 
Manager
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 Inspire people to learn more about their customers and use this information to achieve 
success 
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 Confidently direct and deliver activities that involve significant stakeholders and multiple 
outcomes 

 Demonstrate strong analytical skills with the ability to analyse, interpret results and draw 
conclusions 

 Communicate the value of data and insight in supporting a learning culture and driving 
continuous improvement 

 Challenge as needed to drive activities forward 

 Manage multiple deadlines and activities across a breadth of programmes 

 Bring together teams and individuals to unite with common goals and achievements 

 Consult, share knowledge, and be open to changing plans where needed 

 

 Developing strategies to embed insight and knowledge in a customer focused environment 

 Delivering programmes of activities requiring significant change across an organisation 

 Working in complex, high volume, data rich environments  

 Leadership and managing individuals through a period of change 
 Researching market trends in the areas of data analysis, tools and methodologies 

 Implementation of insight solutions requiring technical and digital change 

 Relationship building and working with stakeholders to understand and develop business 
requirements for activities  

 Analysis, report production and presentation of complex insight to audiences with varying 
knowledge on the subject 

 Strong understanding of compliance regulations in respect to data and GDPR. 
 

 

The best person for this job will be: 

 

 Passionate, enthusiastic and driven 

 A strong communicator, able to build relationships across all levels within the organisation 

 A passionate ambassador for Diabetes UK’s values and sense of purpose. 

 A role model to the team and others in the organisation 
 


