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To support communication activity by devising and extracting accurate data selections from our customer 
relationship management systems to meet the needs of teams throughout the organisation.  
 
To enable Diabetes UK to develop maximum potential from its customer base and communications 
strategy, while following best practice, data protection, organisational guidelines, and respecting people’s 
communication and marketing preferences.

 Heads of Teams and managers 

  

Senior Insight and 
Analysis Manager

Database Marketing 
Manager

2 x Data Selections 
Analysts

2 x Insight Analysts

Market Research and 
Evaluation Manager

Market Research 
Executive

Digital Analysis 
Manager
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 National and regional staff 

 Volunteers 

 Information Governance 
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