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 

 

 

 

 Work collaboratively and strategically with the Director Operations and the AD Local Impact to 
develop and strengthen the Operations Directorate to increase the directorate’s capacity to 
respond to organisational and external change so as to meet the needs of people living with 
diabetes

 

 

 

 Produce compelling business cases using proven entrepreneurial flair with 
commercial acumen. 

 Marry the efficiency of service delivery with sensitivity to the needs of service users 
and highly skilled colleagues. 

 Recognise the importance and capability of volunteers  

 Demonstrate superb senior level strategic influencing skills to deliver to a high 
standard complex projects with a wide range of internal and external stakeholders 

 Lead and develop excellent team working skills to enable team achievements by 
participation and commitment to shared goals and objectives. 

 To promote and to use very effective ways of collaborating both within the charity 
and externally 

 Demonstrate passion, commitment and focus on ensuring that the safety and 
welfare of children and adults at risk is paramount, as well as a strong focus on 
other key compliance areas
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 Leading high performing services with proven experience of developing operational 
excellence 

 Business planning skills and innovative service development 

 Programme and project management with a strong focus on delivery of results 

 Customer service focus and improvement 

 Leading front line services 

 Event based delivery (desirable) 

 Digital service development (desirable) 

 A robust and well organised individual with drive and creativity who provides 
excellent leadership and management of self, other people and resources 

 A strong strategic thinker and influencer 

 Informed by a strategic approach and philosophy to service provision that builds on 
the strengths and assets of people and communities who come to us 

 Focussed on delivery of long term impact through the evolution of capabilities, 
services and programmes  

 Able to travel to regional and national offices within the UK  
 Educated to degree standard or relevant experience
 Familiar with customer research techniques (desirable)


