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Senior Insight and Analysis 
Manager

Market Research Manager Database Marketing (x5) Digital Analyst
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 Champion the use of digital insight in all of the work that we do across a breadth of activities 

 Pull out actionable insight from digital activity and ensure it is used to help shape future 
activities 

 Agree digital targets, KPIs and outcomes with stakeholders, monitoring and evaluating them 

 Engage and influence stakeholders in the application of data insight  

 Work with a high degree of autonomy, initiative, and proactivity 

 Present findings to a variety of internal audiences effectively in a range of formats, for 
example dashboards, presentations or written reports 

 Collaborate across the Engagement function to drive improvement and excellence  
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 The use of digital analysis tools such as Google Analytics, Google Tag Manager, Data 
Studio and Power BI as well as Facebook insights and Twitter analytics 

 Reporting on digital activities across a range of ways, including written reports, dashboards 
and presentations 

 Using data led insight to support continuous improvement in a digital environment 

 Testing digital products and evaluating reach and impact 

 Influencing stakeholders to use data insight when designing activities to increase 
engagement 

 Providing training and guidance in digital analytics across teams 

 Strong understanding of compliance regulations in respect to data and GDPR. 

 

 

 

 

 


